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Eris Lifesciences IPO Product Note 

Started by Amit Bakshi in 2007, Eris Lifesciences has made inroads in 

the high margin super-specialty niches such as diabetes and 

hypertension. Unlike most other pharma players, Eris has no export 

operations. Amit Bakshi started the company after spending nearly 12 

years in the industry at Torrent Pharma, Ely Lilly and Intas. The 

company had 2,287 employees across India as on 30 September 2016. It 

has a network of 1,310 marketing representatives. 

Eris Lifesciences develops, manufactures and commercializes branded pharmaceutical products in select therapeutic areas 

within the chronic and acute, such as: cardiovascular; anti-diabetics; vitamins; gastroenterology; and anti-infectives. 

The Company’s focus has been on developing products in the chronic and acute category which are linked to lifestyle 

related disorders. The Company was ranked 21st out 

of 353 domestic and multinational companies 
present in the chronic category, in terms of revenues 

for Fiscal 2016. The Company was the fastest 

growing company, in the chronic category, among 

the top 25 companies in terms of revenues, with 

revenue growth at CAGR of 33.9%, between Fiscals 

2012 and 2016. The Company’s revenues from the 

acute category grew at a CAGR of 20.1% between 

Fiscals 2012 and 2016. The EBITDA margin has also gone up from 21.3% to 39.7% during the same period. 

The Company’s product portfolio comprised of 80 mother brand groups as of March 31, 2016 not including the 

acquisitions.  The company's 25 brands account for 94.4% of the annual turnover, (Source: IMS TSA MAT, March 

2016) which runs against the narrative of Indian pharma companies operating a lengthy list of brands and a long tail. Sales 

in metro cities and class 1 towns, together accounted for 76.8% of the Company’s revenues in Fiscal 2017 as a 

majority of specialists and super 

specialists are based in these metro 

cities and class 1 town. Another 

important aspect of the company’s 

strong focus can be seen in the fact 

that it has no export operations. It is 

difficult to imagine a pharma 

company with annual revenues more 

than INR700 crore without exports. 

Between Fiscals 2012 and 2016, 

there has been an increase in the number of doctors prescribing the Company’s products from 24,606 (constituting 9.3% 

of doctors in metro cities and class 1 towns in India) to 49,476 (constituting 16.0% of doctors in metro cities and class 1 

towns in India) and also increase the Company’s share in prescriptions from 0.9% to 1.2% over the same period. 

Our View: 

India's chronic treatment market has outpaced the larger acute therapies in recent years, making Eris the youngest among 

the top 25 companies in the branded formulations market. Bakshi's business model centered on a portfolio of brands in 

untapped super-specialty niches. With the ongoing regulatory issues and pricing pressure being faced by majority of 

pharma companies, Eris Lifesciences having fully domestic operations and revenue, stand immune to these risks. At the 

upper price band the issue is valued at PE of 34.26 which is reasonably priced considering the strong growth and 

financials. With strong financials, product mix and experienced management, the company is likely to grab investors’ 

attention in the IPO. We recommend SUBSCRIBE for medium to long term. 


